
 

 

 REPRESENTING YOUR BRAND ONLINE 
 
 
 
 
This document will provide you an introductory insight into how to reflect your branding on social 
media.  
 
BRANDING  
Ensuring that your brand on social media is true to your overall branding is important. It can help to 
increase brand recognition and add authenticity and a professional look to your social media accounts. 
Social media can be used to amplify your campaigns and branding online, ensuring that all of your 
communication channels speak as one. 
 
When deciding on how to brand your social media channels, have a look at any existing branding that 
you have like leaflets, your website and any photography or logos. Keep in mind any future plans so 
that they can be woven into your social media channels as they develop. 
 
Social media platforms allow you lots of opportunities to include your logo, brand colours and 
photography on your profile and in your posts, so make the most of this. 
 
Consider a few questions: 
 

• What’s your brand’s personality? How does it apply online and on social media?  
 

• What do you want to achieve with your social media activity? 
 

• Who’s your target audience? What do you want them to think and feel when they see your 
posts? 

 

• Which platforms do your target audience use and also expect you to be on? 
 

• What are your competitors doing? 
 
Let’s take a further look into these questions. 
 
What’s your brand’s personality? How does it apply online and on social media?  
 
Maybe your brand is a market leading authority on a certain subject, or maybe it is wild and free in 
spirit. Take some time to write down some key traits that you think of when you think of your brand. 
Sometimes it is helpful to imagine your brand as if it were a person and build a personality from there.  
 
Once you are sure of your brand’s personality, consider how this would apply to social media. Have a 
look at what other brands that you are familiar with are doing to bring themselves to life online. 
Successful social media accounts are often ones which let their personality shine through in what they 
post and how they communicate. 
 
  



What do you want to achieve with your social media activity? 
 
Consider your immediate and long-term business goals. How does social media fit into that? Having 
goals in mind will help you plan your content.  
 
Who’s your target audience? What do you want them to think and feel when they see your posts? 
 
Knowing who you are talking to, what appeals to them and how you want to make them feel are key 
to productive use of social media. The best social media content is generally on-point and relevant to 
its audience and it is very difficult to create if you don’t know who are communicating with.  
 
Which platforms do your target audience use and also expect you to be on? 
 
Take note of what social media platforms your customers and potential customers favour. Think about 
which ones they would expect you to be on and where they would be happy to hear from you. There’s 
plenty of information out there about the demographics for each social media channel, such as this 
article by Sprout Social: http://sproutsocial.com/insights/new-social-media-demographics/  
 
Be sure to logic check this against your customers and people that you know as each community is 
different. Depending on your target audience, you may wish to put an emphasis on Facebook over 
Twitter, for example. Make a conscious decision about what platforms you will be using. 
 
What are your competitors doing? 
 
Do a quick check of what your competitors and similar businesses are doing. This will give you an idea 
of what the current standard is and what is working well for others. Needless to say, this does not 
mean copying what others are doing but using their activity to inform how you behave online. 
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