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 HOW TO CREATE STRONG CONTENT 

FOR YOUR SOCIAL MEDIA CHANNELS 
 
 
This document is to provide beginners an introductory snapshot guide to understanding 
content posting features on Instagram and Facebook and how to create good content.  
 
FINDING AND CREATING CONTENT 
 
A stream of good quality content is a top priority for successful social channels. Without it, Pages can 
become boring, repetitive or silent which is unlikely to appeal to your followers and potential customers. 
Sourcing content is a skill that can be developed; you’ll learn what works for your audience and what to 
look out for when arranging your posts. 
 
On Facebook, some businesses find that posting news articles created by others can be a good way to 
engage with their audience; it shows that the business is in touch with current affairs and reinforces 
what they believe in. It might be a news article about the business or a blog written about a related topic 
that their audience might find interesting. If you chose to do this, make sure that the information in the 
webpage that you are linking to is accurate and from a good source, like a newspaper or business that 
you share values with. It can be helpful to keep a list of links so that you can add articles as you find 
them. Often, a good way to use them as content is create a weblink post and tag the publishing 
organisation’s social handle if they have one. You might consider setting up Google Alerts or subscribing 
to relevant email newsletters to bring relevant information to your attention. 
 
Many businesses use their own photographs, graphics and videos as content, which can work very well. 
If you take your own photographs of other people, ensure that you have permission to take pictures and 
use them online. You may wish to get a photography release form which details where the model in the 
images consents for the photos to be used. Be careful when using images found online as most are 
covered by copyright law. Using an image or graphic without the consent of its creator breeches the 
law. To avoid this, create your own, purchase images from reputable websites or use royalty free images. 
 
Below are some third-party platforms that you can use to create content: 
 

 
  

Pablo: created by the social media experts at Buffer, Pablo is a fantastic free online tool which doesn’t 
require an account to log in. They have a range of free images that you can use or the capability to upload 
your own as well as the option to add text and filters to images. They have three easy to use templates 
that crop images to suit all major social media platforms. (https://pablo.buffer.com/) 

 

Canva: Canva is a great free tool with the option to pay and upgrade some features. They have a range 
of copyright free images that you can use and templates that are designed for social media. Canva is also 
available as an app for iPad and has fantastic templates for printable items like leaflets and brochures. 
You’ll need to create a free account to use Canva which allows you to save your designs online. 
(www.canva.com) 

BeFunky: a fantastic browser-based and app photo editor that lets you crop and edit images with no need 
to create an account or log in. (www.befunky.com) 
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TYPES OF POST AND CREATING GOOD CONTENT 
 
It is important to ensure that each post is crafted specifically for that social channel rather than 
duplicating content across social media channels. Your audience may lose interest if your business posts 
carbon copies of the same content across all of your platforms and discourages people from following 
you on all platforms. 
 
Let’s take the options for posting on Facebook for example. These include: 

• Image and video posts: 
o Single image, images or single video: post one or many images or a video to give your 

posts a visual element with text alongside. 
o Photo carousel: enter a web link and chose to ‘pull’ image previews of photos on that 

page for users to scroll through. 
o Slideshow: choose 3 – 10 images that Facebook will link together into a video slideshow. 
o Canvas: a way of bringing together images and videos in a format designed for mobile 

devices. 
o Live video: share real time video with your audience using the web camera on your 

computer or the camera integrated into your mobile device. 
• Text post: just text with no images or links. 
• Note: a note acts like a blog post and is a way to provide longer content to your following that 

would look awkward in a standard text post. 
• Web link post: add a web page link when you start a post to pull through a preview of the page 

and generate a larger button for users to tap or click to visit.  
• Event: create an event page with all of the details that your followers will want to know. 
• Offer: generate a discount or promotion through Facebook that your followers can use online 

or in person.  
• Story: collection of images or videos that appear for 24 hours at the top of the newsfeed  
• Message post: provides a button and call to action that the user can tap or click to send a 

message to your Facebook page.  
 
There are lots of different options to choose from so you can choose what the best post type for your 
audience and one that best suits the content that you have. You can use emoji’s in the text of your posts 
if they suit your brand.  
 
No matter what type of post you choose, they have one thing in common: text. Interesting and 
informative text content, which is sometimes referred to as “copy”, is important for all post types.  
 
 
SCHEDULING POSTS 
 
For many business owners, third-party scheduling applications such as Hootsuite or Buffer that are a 
fantastic time-saving tool. It allows you to plan for busy times, be organised about your content and 
speak to your audience at times that are convenient for them without necessarily needing to be online. 
 
Scheduling instructions accompany each post type below and you can view scheduled posts in the 
‘Publishing Tools’ tab.  In this area, you can edit, reschedule or delete scheduled posts. There is also the 
ability to create draft posts which can be edited and scheduled at a later date. Having a bank of draft 
posts that are ready to be used is a great way to fill gaps in your content calendar so it is worth building 
up as many as possible during quieter times. 
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CONTENT  
 
Single image posts 
(Facebook and Instagram) Single images can help to catch the eye of your followers as they scroll 
through their newsfeed.  According to Hubspot data, photos get 53% more likes and 104% more 
comments than the average post (Corliss, 2012).  
 
Photo carousels 
(Facebook and Instagram) You can add multiple images to create a carousel of images that can be 
scrolled through. They can be a good way to show a process step by step, display multiple images in a 
series.  
 
360˚ images 
(Facebook) Facebook allows users and Pages to post photographs in 360˚ format; a photograph that lets 
other users pan and scroll to look around as if they were standing at the same point.  
 
360˚ images are posted in the same way as a single image post and can be a great way to showcase new 
premises or bring events to life. 
 
Find out more about Facebook 360˚ photos on their website:  
https://facebook360.fb.com/360-photos/ 
 
Slideshows 
(Facebook) Facebook’s Slideshow feature is a neat way to make simple slideshows using images that you 
have taken. This format of post can an eye-catching alternative to albums of photographs or a static, 
single image post. They auto-play as a user scrolls through their Facebook feed so they naturally grab 
attention without being intrusive. They can be created in Facebook itself, without the need for further 
programs, which makes them a convenient and free way to try something different. All you need is 
between 3 and 10 images. 
 
Video 
(Facebook and Instagram) Video content is very popular; users like it and share it. Facebook’s own 
research found that people look at video content for five times longer than static images when they’re 
on Facebook and Instagram (Facebook, 2017).  
 
For Facebook make sure that your videos are optimised for mobile devices as mobile users are 1.5 times 
more likely to watch than computer users. Mobile screens are smaller than a laptop so keep this in mind 
when you format text. Check if your video works well at small scale and is engaging on a mobile device. 
Test your video with other people if you are not sure. 
 
Many people watch part or all of a video without sound due to the auto play function when users scroll 
through their newsfeed. Keep this in mind when filming; does your video content work with the sound 
off? Is there lots of movement to capture a person’s interest and encourage them to listen with sound?  
Leave logo slides and credits for the end of your video, rather than including them at the start. Jumping 
straight into the video content, without a title slide or text, is more likely to grab a person’s attention. 
Think about engaging a person from the first moment of your video as the first few seconds are key to 
catching a user’s interest when they are scrolling through their news feed.  
 
Subtitling, or captioning, can be a useful way to capture users’ attention and make your videos accessible 
to everyone. They can be added as a subtitle file when uploading a video, though this may not show up 



Spin City Instructor Resources 
How To Create Strong Content For Your Social Media Channels 

4 

on mobile devices, or superimposed during video editing, which will show on all devices. Look at large 
brands that use video posts and you will see subtitles on videos are increasingly common.  
 
 
INSTAGRAM STORIES 
 
Instagram Stories are a full screen slideshow that uses photographs, reposts, boomerangs and videos 
to tell a story. Users can personalise each slide or video with filters, text and drawings. According to 
Instagram Internal data from January 2017, 150 million Instagram users use Stories every day (Rocha, 
2017).  
 
Stories appear in the top section of the news feed, sometimes referred to as the ‘tray’, as a colourful 
ring around the profile image of a user. They can also be viewed by tapping on a profile image on an 
account profile. Once a Story has been viewed, a grey ring around the profile image appears to show 
that the Story has been watched. By default, Stories last for 24 hours before disappearing however 
they can be saved to a user’s highlight on their profile.  
 
Slides that appear in Stories can be created in real time or from your device’s camera roll/gallery. 
Slides can include photographs, videos and Boomerang video loops.  
 
Slides can be built up into a slideshow format by adding each photograph or video individually. Slides 
are shown from oldest to newest so keep this in mind you create and post your slides. Horizontal bars 
shown at the top of the screen, show how many slides there are in a Story and how far through a slide 
you are.  
 
You can also chose to create live broadcasts in Stories. Showcase real time updates, news and behind 
the scenes detail from your business. Your followers are sent a notification when you start a live 
broadcast and also invite others to join your broadcast so this can be a great way to push engagement. 
Be mindful of when you chose to go live and ensure that this is at a time when viewers have time to 
watch and engage.  
 
When viewing a story, a user can tap the left hand side of the screen to go back a slide and the right 
hand side of the screen to go forward. They can press and hold the screen to pause a video. When a 
Story has finished playing, Instagram will automatically play the next user’s Story on the screen.  
 
The only way to interact with a Story is to swipe from the bottom or the screen to the top or to tap 
‘Send message…’ at the bottom of the screen to direct message the account. If you decide to use 
Stories for your business, keep in mind that you may need allocate time to responding to direct 
messages that may come in as a result of your stories. 
 
Stories can be a great way to add a different kind of content to your Instagram channel. As they have a 
limited lifespan, they could be a great way to promote a flash sale. They can also be a great way to 
share behind the scenes photos and videos or provide a teaser for other Instagram content. 
 
You can cross post Instagram stories to automatically post to Facebook stories if your Facebook 
account is also linked to your Instagram account. Or you can create new stories on Facebook by 
tapping ‘create new story’ on the top right area of your Facebook feed.  
  
  



Spin City Instructor Resources 
How To Create Strong Content For Your Social Media Channels 

5 

INSTAGRAM BOOMERANG 
 
Boomerangs are a short section of moving video which automatically loops. When you are in the story 
section of the app, tap the ‘Boomerang’ icon on the left-hand side. You can record your video by 
pressing down on the record button and it will automatically loop at the end. The content must be 
taken in real time, rather than linking together images that you already have. This content can be used 
as a post or as a Story. 
 
Boomerang can be a great way to create eye-catching content. Their short length means that posts 
often get a lot of views, which in turn means that Instagram is more likely to show the post to more 
users.  
 
OTHER INSTAGRAM STORY FEATURES  
 
On the left-hand side of the Instagram Story section you will also find some other features to create 
story content.  
 

Create  This allows you to type text to communicate with your audience. By scrolling along 
the bottom, you can add some other features such as countdown timers, polls, links 
to non-profits, a question box and GIFs.  

Layout  This allows you to post multiple images in a collage form  

Hands Free  This tool allows you to record videos without having to keep your finger on the 
record button. By holding down the record button before starting this gives you a 3 
second countdown before the video starts recording.  

Photobooth This tool takes snapshot videos in the style of a photobooth and combines them 
together. There is a 3 second countdown timer before the photos are taken.  

Multi-capture This tool allows you to take multiple images that will be saved to a drafted area 
ready for you to post to your story. 

Level  This tool provides gridlines so you can align images / videos accordingly. 

 
 
 
WHAT YOU SHOULD KNOW NOW 
 

Ø How to find relevant content  
Ø Different ways you can create content including through third party platforms  
Ø How to schedule posts  
Ø How to post content on Instagram and Facebook  
Ø The different types of content you can post on Instagram and Facebook  

 


